Why we are different

J/ PassBy

50+ sources, proprietary and exclusive

Input Data datasets with 'hedged’ weighting
| / N
| Multi-modal Al, including neural network and
Methodology /] inference based modelling.
, | | | |
Unfair advantage in urban, covered malls and
Accuracy complex areas.
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Differentiator Consumer Behavior Al - answering ‘why’

Focus Deep third party Integration for accessibility

Competitors
Single Source (1 app: cell phone GPS)
——d
Data normalization, linear regression.

Reliant on GPS - inferior ability to measure in
areas that have weak signal

Correlational Metrics - simplistic
measurement

Standalone platform (limited integrations /
partnerships)



